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摘  要  
学者陈嬿如对抗日战争和世界反法西斯战争胜利 50 周年案例的研究直接促
发了本研究开展，作为社会动员与改革开放后中国的研究成果，她对三大传播战
役的分析具有重大价值。50周年案例所处的国内外环境非常复杂，国内 80年代
末社会一度局部动荡，国外又发生了苏联解体、东欧剧变等历史大事。如何妥善
弥合革命时期占据主导地位的理想主义和市场经济时代需要的实用主义之间的
鸿沟是摆在所有人面前的问题。学者立足于这样的国内外环境，运用扎根理论对
纪念抗日战争暨世界反法西斯战争胜利 50 周年案例资料进行分析。她发现这次
传播战役和以往的社会动员在传播机制和传播效果方面都发生了变化，并重新解
读了媒体在其中扮演的角色。 
中国社会经过二十多年的变迁，国际环境、国内环境都发生了深刻变革。改
革开放后的中国社会不断呈现出新发展和新问题，中国作为巨大的社会试验场具
备了重要的研究价值。国际环境中，日本政坛不断右倾化且在 2015年 9月 19日
凌晨强行通过新安保法案，其一系列旨在谋求正常化大国、军事大国的举动引发
外界关注；日本社会也逐渐右倾化，除去国内政坛不断美化侵略史观、主张正常
化大国和军事大国路线等右倾化行为的影响和渲染之外，2011 年东日本大地震
等一些外部事件也引发了日本社会不安全感加剧，因此日本社会本身的国民心态
逐渐发生变化；美日同盟关系也发生了变化，随着美国遭遇 9·11恐怖袭击后在
全球范围内推行反恐战争，美日关系在这一阶段由原有的美主日从逐渐走向美日
同盟，这对亚太局势安全也构成威胁。国内环境也出现了巨大变化，改革进入深
水区，社会处在转型期，面临的问题也越来越棘手。虽然中国顺利度过了金融危
机，GDP总量达到了世界第二，但经济结构亟待调整，加快产业转型升级的同时
也必须要兼顾民生。各方利益矛盾在这个时期凸显，各种冲突也借由互联网变得
极易成为舆论热点，这更加大了社会风险与执政难度。媒介技术在这二十多年突
飞猛进，媒介技术的变革不仅影响到了传播方式的变革，也易引发思维变革，而
如何在全球化背景下避免信息霸权主义的负面影响也关系到主流意识形态的安
全和执政党的合法执政地位。 
厦
门
大
学
博
硕
士
论
文
摘
要
库
新时期的传播战役——以中国人民抗日战争暨世界反法西斯战争胜利 70 周年纪念活动为例 
II 
而本研究以对社会动员和国家发展的文献梳理为理论依托，基于个案研究
法，参考了扎根理论的研究逻辑，并借鉴了学者陈嬿如的研究框架，对中国人民
抗日战争暨世界反法西斯战争胜利 70 周年案例当中收集到的大量资料开展分
析。试图发现本次案例的传播机制和传播效果与以往的社会动员和传播战役相比
呈现出哪些新的特点，也希望本研究能够为发展传播学的本土化提供一个新样
本。研究共分为五个部分，第一章介绍了选题缘起和研究问题；第二章在梳理相
关文献的基础上，确定了研究框架和研究方法；第三章按照重大时间节点对整个
70 周年案例的开展进行了详细梳理，按照唤醒记忆——激活记忆——升华记忆
——延续记忆的传播链条对传播过程进行了分析；第四章对传播活动的功能进行
了详细分析，认为传媒在整个案例当中烘托了“伟大民族的英雄史诗”这一主题，
凸显了“东方主战场”和“中流砥柱”两个概念，并且在前人研究基础之上发掘
出了传播活动对集体记忆塑造的策略与方法，这实际上对整个传播活动起到了画
龙点睛的作用。 
第五章是结论部分，将 70 周年案例与改革开放前、改革开放后的社会动员
和传播战役进行了详细对比，从传播活动的目标、过程、机制、特点与功能等角
度分析了变与不变。笔者发现 70 周年案例与过去相比在传播目标上呈现出多元
化态势，并没有拘泥于某一个精神目标或实际目标。多元化的目标更加顺应国内
外环境的发展变化，符合了受众的期待，也更加符合以塑造民族国家认同为策略
的传播特点。传播的过程也不再依靠某一个官方机构、某一领导人或者官方媒体
的发声作为传播活动的开端，而是依靠长时段浸润式传播，有阶段有重点地开展。
这样既做到了自然而然地传播，营造了氛围，又不失重点地打造了媒介事件，赋
予其重大意义。这很好地完成了对集体记忆的塑造，提升了民族凝聚力。传播的
机制从灌输式传播转向了以塑造认同为主的方式，这种变化体现了执政党的执政
理念在国内外环境与媒介技术的变革促使之下发生的转变，也意味着不同组织机
构的配合更加紧密，宣传工作更加精巧。本次传播活动中，无论是传统媒体还是
新媒体，都制作了大量专题栏目和相关板块，内容丰富，特点突出。传统媒体发
挥各自优势，打造了一批重量级栏目、板块，以立体丰富的长时段报道吸引受众，
电视媒体在胜利日当天的特别节目中打造了万众瞩目的媒介事件。新媒体能够借
助多种形式开展报道，以微博、微信、客户端等多种载体实现了传播渠道的多元
化。其中传统媒体的网站依托其母体，做到了内容为王。商业媒体网站则依托自
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身特色，发挥专长，做到了人无我有，人有我精。笔者还从发展传播学的终极目
标入手分析了本次传播战役的变化，“发展”意味着人的全面发展和全面解放，
这一概念也可以在执政党的各种表述当中得到印证。本次传播战役通过对历史资
源的运用和解读，较好地向受众传达了十四年抗战的知识。这不仅使受众在长时
段的氛围中受到潜移默化的教育，还完成了对受众精神层面的指引。传播战役不
仅提升了民族凝聚力，还是执政党努力塑造社会主流意识形态，巩固执政合法地
位的一次尝试。 
本研究对 70 周年案例进行长时期跟踪分析，从海量资料中提取传播活动的
相关信息，捕捉到了新时期传播战役的变与不变。依据个案研究的方法和扎根理
论的研究逻辑进行研究，研究者自身不能对资料进行过分阐释，一切都要依据资
料说话，唯此才能做到客观公正。同时这也是对发展传播学中社会动员与国家发
展研究的一个继承与补充。 
 
关键词：发展传播学；社会动员；传播战役；抗战胜利 70周年；纪念活动 
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Abstract 
Professor Chen’s research directly contributed to this study, which is a long-term 
effect detection on the case “50th Anniversary of the War of Resistance against Japan 
and the World's Anti-Fascist War”. As a research result of social mobilisation and 
post-open and reform China, the analysis of the three communication campaigns are 
of great value. The environment about the 50th anniversary case is very complex, both 
at home and abroad. In the late 1980s, there was a temporary social unrest 
domestically, and the collapse of the Soviet Union and the upheaval of Eastern Europe 
have occurred abroad. So how to remedy the gap between the idealism needed by 
revolution period and pragmatism needed by market economy period is a great trouble 
in front of everyone. Based on this environment at home and abroad, Chen applied 
grounded theory to analyze the 50th anniversary case, she found that the spread of 
communication campaigns in new period have different mechanism and effect 
compared with the previous social mobilisations with mass media playing specific 
role.  
After two decades’ change in the international environment and profound 
changes taken place in the domestic environment, the post-reform Chinese society has 
been confronted with new development and new problems. China as a huge social site 
has important research value. The international environment is changing rapidly, 
Japanese political right deviation continue to enlarge, especially Japan 
rammed through the new security bill on September 19, 2015. A series of action 
aimed at a normal and military country caused worldwide attention; Japanese society 
also goes to right deviation gradually, except for actions aimed at glorifying the 
history of aggression, normalizing and militarizing the country. The east Japan 
earthquake in 2011 and some other external events also caused Japanese social 
insecurity, so it is normal that Japanese national mentality has changed gradually. 
US-Japan alliance has also changed with the United States boosting its global war on 
terror after the Sept 11th terrorist attack, the US-Japan relation at this stage has 
changed from Japan's subordinate status in US-Japan alliance to mutual beneficial 
strategy, and this has also posed threat to the situation of the Asia-Pacific security. The 
domestic environment has also changed dramatically, the reform has entered into the 
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deep water zone, the society is in transition period and the problems are becoming 
more and more intractable. Although China has successfully passed the financial crisis 
and the total GDP has reached the second largest in the world, the economic structure 
needs to be adjusted, the transformation and upgrading of the industry also needs to 
take into account the people's livelihood. In this period, the interests of every aspects 
are prominent, and various of conflicts have become hot spots of public opinion 
through the Internet, which makes it more difficult for governance. Media technology 
has increased by leaps and bounds in the last twenty years, the change not only affects 
the communication, but also easy to cause change of ways of thinking. So how to 
avoid the information hegemony under the globalisation background and avoid the 
negative impact of it is also related to the mainstream ideology security and the ruling 
status of the CCP. 
Based on the literature review of the research, this research is going to apply the 
case study method, the logic of grounded-theory, and borrow the analysis framework 
from Chen to analyze the 70th anniversary case, which is also trying to find out the 
different communication mechanism and the communication effect compared with the 
previous social mobilisations and mass campaigns. I also hope that this research can 
provide a new sample for the localization of communication and development in 
China. The research contains five parts, Chapter 1 focus on the origin of the issue and 
the research question, and Chapter 2 defines the research framework and research 
method based on related literature review. Chapter 3 carries out detailed summary of 
the 70th anniversary based on different time nodes, this long-term process consists of 4 
parts, they are awakening memory, activating memory, sublimating memory and 
extending memory. Chapter 4 interprets the function of media, the media heightened 
the heroic epic of the great nation and made two conceptions stand out, one is the 
Main Battlefield of the East and the other is the Mainstay—CCP, and it brings out the 
crucial point that there are various of ways to shape collective memory. Chapter 5 
deals with changes between 70th anniversary, social mobilisations and mass 
campaigns in different periods, which contains five angles— the goal, process, 
mechanism, characteristics and effects.  
I find that compared with the past, the 70th anniversary case shows diversified 
tendency in the communication target, it not rigidly adhere to a spiritual or practical 
goal. This tendency conforms to the development of the domestic and international 
environment, meets the expectation of the audience, and more conforms to the 
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characteristics of the strategy of shaping the national identity. The process of 
communication no longer rely on the declaration of an official organization, a leader 
or an official media as the beginning of communication campaign, instead, it goes on  
through a long period of infiltration. By this way, the communication campaign is a 
long-term process without losing its focus, and it makes media events during its 
significant time nodes. In summary, this process contains different periods in which an 
atmosphere was created naturally and it witnesses the formation of collective memory 
and promotes the integration of the nation. The transition from penetration to 
identification of communication mechanism reflects the change of the ruling ideology 
of the ruling party under the domestic and foreign environment and the changes of 
media technology, also means that different organizations work more closely and  
the propaganda network functions more sophisticated. In this case, both traditional 
media and new media have produced a large number of special columns and related 
plates which are rich in content and prominent in characteristics. The traditional 
media create a number of heavyweight columns and plates with their respective 
advantages, the television media creates a high-profile media event in the Victory Day, 
they all attract the audience in the long period. The new media carry out reports in 
various forms, and diversified channels of communication have been carried out with 
micro-blog, WeChat, App and other carriers. Among them, the traditional media 
websites rely on their maternal resources to make sure that content is king, while 
commercial media websites mainly rely on their own characteristics and play their 
special skills to achieve “having what others don't have and being better than what 
others have". The ultimate goal of the mass campaign should be development, 
"development" means the comprehensive development and liberation of human, this 
concept can also be confirmed in the expressions made by the ruling party. This 
communication campaign completes the spread of the knowledge through the use and 
interpretation of historical resources, and it conveys to the audience the knowledge of 
14 years of war of resistance. This not only make the audience receive a subtle 
education in a long-term process, but also completes the spiritual guidance of the 
audience. The campaign of communication not only improves the integration of the 
nation, but also is an attempt by the ruling party to shape the mainstream ideology of 
the society and consolidate the legal status of its own. 
The research deals with a long-term communication campaign, it catches the 
differences and heritages of the case based on mass information. Researcher can’t do 
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much presupposition before involving into the case because of the case study method 
and the logic of grounded theory, so it is objective and fair to reach a conclusion 
depended on the mass information collected. You can also take this case study as a 
succession of social mobilisation and development of country. I also take this case as 
en effort made by the CCP to consolidate its ruling position by constructing main 
social ideology.  
 
Keywords: communication and development; mass mobilisation; 
communication campaign;  the 70th Victory of the War of Resistance Against 
Japanese Aggression;  the 70th commemoration 
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